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BAMC-101 (First Semester)
Introduction to Communication
Time: 3 Hrs
Theory Marks: 80

Internal Assessment 20

For the end of the semester examinations. nine questions are to be set by the examiner. Firat
Question will be compulsory of 20 marks based on the entire svilabus Tt will contain ten .
short answer type questions, each of two marks. Students are required to attempt any four
questions out of remaining eight questions. All questions will carry equal marls.

Unit-I : Need of Communication

Human Communication: Concept and definition

Functions of communication.

Process of communication ' l
Elements of communication

Barriers in communication

Unit-II : Forms of Communication

Verbal Communication : Written and Oral Communication
Non-verbal communication : Senses, Emblems, Gesture, Sign, Symbols.

Visual communication: visual aids such as signs, typography, drawing, graphic
design. illustration, color and other electronic resources. '

Unit-III: Type of Communication
Intrapersonal, Interpersonal communication,
Small Group communication,

Functions of group communication,
Mass Communication

Unit-IV: Public Communication

Public communication : responsibility of a public speaker & audience rela{ionship,
Speech delivery : Conversation versus Speech , physical delivery & Style.
‘Communication skills and Mass communication an overview

Suggested Readings

* Mass Communication in India —By Keval J Kumar- JAICO Publication

¢ Handbook of Journalism and Mass Communication- By Virbala Aggrawal, V.S
Gupta, Concept Publishing Company : New Delhi (2001) '

Mass Communication In India; A Sociological Perspective- By J V Vilanilam,

Sage Publications: New Delhi (2005)

* Professional Journalism — M. V., Kamat

¢ Theory and Practice of Journalism — B. N, Ahuja
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*  Professional Journalist John Hohenberg
* Mass Communication -~ Wilbur Schram
Understanding Media Marshall'Mcluha
C\.\!‘nmunicminn Theories, Origin, Methods, Uses Werner Severin I and James
WTankard JIr., Longman Publications, 1988

Communication models for the study of M
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BAMC-102 BASIC OF JOURNALISM
Time: 3 Hrs.

Theory Marks: 80
Internal Assessment: 20

For the end of the semester examinations, nine questions are to be set by the examiner. First
Question will be compulsory of 20 marks: based on the entire syllabus. It will contain ten
short answer type questions, each of two marks. Students are required to attempt any four

questions out of remaining eight questions. All questions will carry equal marks.

Unit -1- Introduction of Journalism
Journalism : Meaning, definition
Practice of journalism
Tabloid & Magazine Journalism : .
Type of Journalism- investigative journalism, precision Journalism,
Yellow journalism,

Unit-2 - Principles of journalism
News gathering- Sw’s and 1H
News values & selection process of News
Use of Archives, Source of News & Use of internet

Unit- 3 : New Trends in Journalism .
Changing Trends in Journalism: An overview
New sources for news gathering
New Media and News Credibility

Unit- 4 — Writing for different Media
Différence between Print , Radio & Television writings
Writing of online journalism
Maobile Journalism

Suggested Readings:

A Handbook of Journalism: Media in the Information Age -edited by V. Eshwar Anand, K.

Jayanthi, Sage Publication (2018)

ass Communication — Denis Mc Quail
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Mass Communication and Journalism in India- By Mr. D.S. Mchta, Allied publisher; New
Delhi

Print Journalism: A Complete Book of Journalism- By Charanjit Ahuja, partridge publishing
(2010).

Professional Journalism — M. V. Kamath, Vikas Publishing House Pvt Limited(2009)

The journalist Handbook- M.V. Kamath,Vikas Publishing House Pvt Limited(2009)

BAMC-103
COMPUTER APPLICATION

Time: 3 Hrs.

Theory Marks: 80

Internal Assessment: 20
For the end of the semester examinations, nine questions are to be set by the examiner. First jie
Question will be compulsory of 20 marks based on the entire syllabus. It will contain ten
short answer type questions, each of two marks. Students are required to attempt any four
questions out of remaining eight questions. All questions will carry equal marks.

Unit-I: Introduction of Computer Technology
Origin and growth of computer
Various parts and functioning of computer
Generations of Computer
Computer hardware and software, Storage

Unit-II: Different Operating System

Introduction to operating systems (0S) , 10S, Android
Computer softwares- MS Word, MS Excel ,Word processor and Power Point

Unit-III: Word Processing Program

-

Use of MS word - copy editing and formatting facilities
Use of MS Excel- data entry and Graph, Pie Chart Making . 1
Use of Power Point- design effective presentation.

Unit IV: Basic of Word Processing
Word processing — English
Word processing — Hindi
Introduction to Quark Express/PageMaker
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Suggested Readings: ‘
Coburn, Foster D. Corel Draw, Tata Mcgraw Hill Publishing Co Ltd, 2007
A. Jaiswal- Fundamentals of computer Information technology Today, Wiley
Dreamtech
V. Rajaraman- Fundamentals of computer, Prentice Hall of India
G K Parthasarathy- Computer Aided Communication, Authors Press, 2006
R. Singhal- Computer Application for Journalism, Ess Publishers
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ChetanShrivastava- Introduction to Information Technology. Kalyani Publishers, Delhi

I'. C. Bartee- Digital Computet Fundamentals, McGraw Hill Publication.

BAMC- 104

Language and Media-1 (Hindi)

Time: 3 Hrs.
Theory Marks: 80
Internal Assessment: 20

For the end of the semester examinations, nine questions are to be set by the examiner. First
Question will be compulsory of 20 marks based on the entire syllabus. It will contain ten
short answer type questions, each of two marks. Students are required to attempt any four

questions out of remaining eight questions. All questions will carry equal marks.
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BAMC- 105
COMMUNICATION SKIILLS

Time: 3 Hrs.

Practical Marks: 50)
Viva: 30
Internal Assessment: 20

a portfolio containing the productions carried out during the course.
Minimum number of production mentioned against cach item must be the part of the

portfolio. Portfolio means the class note in which concerned teacher assigns work corrects

and need be asks to rewrite and puts his signature on cach and every work assigned with date.
Portfolio is for S0 marks.
An external examiner will take a viva- voce

Each student will prepare

of the students with their production portfolio .That will

be of 30 marks. A student who does not have the portfolio will not be allowed to appear for the

examination.

Unit- I
I. Writing with a purpose-

(Prepare at least one write-up defining students self assessment/analysis and practice of the
same in class )

2. Self Talk-

(SWOT analysis by every student and at least two write ups on career & positive
thinking)

3. Speaking With Confidence- (Prepare at least two Power point presentations on any
issue or script to speak for 10 minutes on any topic- 2 )

4. listening ability-

(Recognizing words, Stress & Grouping of words, linguistic Cues- writing & practice of the
same in the class

The assigned teacher have to conduct group discussions with students, give work to
prepare speech on social, political issues, presentations on current topics , self-talk
assessment, listening exercise in class on current issues discussed in Media.
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BAMC 106 SOCTOFLOGY AND C OMMIUNICATION

Fime ¥ Hre

heo Marks 80

Internal Adqeaament 0
or the end of the cemecter examinations, nine questions are o he <ot hy th caminer Fir
Question will be compulsory of 20 marks based on the entire svllabua 1t will contain ten

<hort answer (vpe guestions, cach of two marks Students are required to attempt any four

questions ont of remaming cight questions Al questions will carry equal marks

Unit-1-introduction of Sociology
Sociology: Definition. Scope. Nature
Fundamental concept: Society. community. Family, institution

Level of Social order: Political Economics, Religious, Cultural

Unit- 2: Defining Communication and Society
Habermas - Cultural & Public sphere
Max Weber- Theory of communication
Marshall MC Luhan — Medium is the Message, Global Village
Antonio Gramsci- Hegemony

Unit -3 Communicating Culture
What is Culture?
Characteristics of Culture
Element of Culture- Language, Norms, Beliefs, Values
Socialization Agents- The Family, Media, peers, Religion, Sports, Schools

Unit —4 Intercultural Communication
Define Intercultural Communication
Concept : Sub Culture & Folk culture
Effect of Media on Culture

Suggested Readings:

Sociology of Mass Communications- By Denis Mecquail (Ed), Penguin Books, 1979.

Carey, JW (1988) Communication as Culture: Essays on Media and

Society. London: Routledge. ‘

Durkheim, E (1938) The Rules of the Sociological Method. New York: The Free Press
Habermas, J (1989) The Theory of Communicative Action. Boston, MA: Beacon.

Katz, E (2009) Why sociology abandoned communication, American Sociologist.

Weber, M (1948) From Max Weber: Essays in Sociology. Gerth, HH, Mills, CW (eds). New
York: Oxford University Press

Hall, Stuart (January 1980). "Cultural Studies: two paradigms". Media, Culture and
Society. Sage.
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BAMC-107 INTRODUCTION TO M \8S COMMUNICATION
Time: 3 e

Theorv Marks: 80
Internal Assessment: 20

For the end of the semester examinations, nine questions are to be set by the examiner. First

Question will be compulsory of 20 marks based on the entite syllabus. Tt will contain ten
short answer type questions, cach of fwo marks. Studer

its are required to attempt any four
questions out of remaining cight que

stions. All questions will carry equal marks.

Unit-1 Introduction to Mass Communication
Meaning. Nature & Scope of Mass Communication
Elements of Mass Communication
Functions & Role of Mass Communicatjon

Unit- 2 Models of Communication

SMR. SMCR , Aristote] Model, Lasswell Model, Shanon & Weaver Mbdél,
Osgood Model,Dance Model '

Unit-3 Theories of Communication
Hyper Needle Theory
Two Step Flow Theory
Multi Step Flow Theory
Uses & Gratification Theory

Unit- 4 Brief introduction to Mass Media
Origin of Newspapers '
Wireless Communication: Radio

‘Visual Communication: Photographs, Folk Media, Films, Television &
New Media ‘

Suggested Readings:

Erik Karl Rosengren (2000). Communication: An Introduction, London; Sage Publications. -
Keval ] Kumar (2007). Mass Communication in India 4 edn), Mumbai: Jaico Publishing House.

Stanley J Baran & Dennis K Davis (2002). Mass Communication Theory: Foundations (2" edn), Ferment, and
Future, Singapore: Thomason Asia Pvt. Ltd. ,

N. Andal (2005). Communication Theories and Models, Bangalore: Himalaya Publishing House.

Denis Mc Quail (2005). Mc Quail's Mass Communication Theory, New Delhi: Vistaar Publications. _

Vir Bala Aggarwal and VS Gupta (2002). Handbook of Journalism & Mass Communication, New Delhi:
Concept Publication Company. . ! o

John Fiske (2011). Introduction o Communication Studie;: Studies in culture and communication(3" edn),
Oxon: Routledge. ' '

Uma Narula (2006). Handbook of Communication: Modeis, Perspectives and Strategies, Atlantic Publications.
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BAMC-108- NEWS REPORTING .

Time: 3 Hrs
Theory Marks: 80
Internal Assessment: 20

For the end of the semester examinations, nine, questions are to be set by the examiner. First
Question Will be compulsory of 20 marks based on the entire syllabus. It will contain ten
short answer type questions. each of two marks. Students are required to attempt any four
questions out of remaining eight questions. All questions will carry equal marks.

Unit [ - Understanding News
Ingredients of news
News: meaning, definition, nature
Hard news vs. Soft news, basic components of a news story
Balance and faimess, brevity, dateline, credit line, byline.

Unit- 2 News Coverage
Role of Reporter
functions and qualities
Reporting/ working on a beat
Covering Speeches, Meetings and Press Conferences
Special beats- crime, courts, local reporfing, hospitals, health, education, sports

Unit-3 Type of writing '
News, Articles, Editorial, Features, human interest stories, - ‘ .
Difference between articles and features
Type of Article & Feature

Unit- 4 New Trends in Reporting

Selection of online content
New media technology*and gathering News
Cha‘llenges of reporting , :

Suggested Readmgs

Reporting for the Media, Fred Fedler and John R. Bender, Oxford University .

Bruce D. Itule and Douglas A. Anderson. News writing and reporting for today’s media; MoGraw
Hill Publication, 2000.

M.L. Stein, Susan Paterno& R. Christopher Burnett, News writer's Handbook: An

Introduttion to Journalism, Blackwell Pubhsh1ng,2006 o

George Rodmann. Mass Media in a Changing World; Mcgraw Hill Publlcatxox_l,2007.

Carole Flemming and Emma Hemmingway. An Introduction to Journalism; Vistaar

Publications,2006, o
Richard Keeble. The Newspaper's Handbook; Routledge Publication,2006




BAMOC 100 T ANGUAGE OF MEDTA-TT (Fnalish)
Time ¥
Theory Marks &0

Internal Aszesament 20

For the end of the semester examinations, nine questions are to he set by the examiner. First
Question Will be compulsory of 20 marks hased on the entire syllabus [t will contain ten
short answer type questions, cach of two marks Students are required to attempt any four

questions ont of remaining cight questions. Al questions will carry equal marks

Unit 1
Growth of English Tanguage in India
Grammar- Noun, Adjective, Active and Passive voice

Punctuation marks, Plural forms, practice of Spellings
Practising Tenses

Unit 1
Essentials of good writing
Effective News Writing- 7C’s
Telephonic Conversation
Writing invitations to functions; replies to invitations

Unit IIT
Forms of writing:
News stories,
letters, essays,
news, articles, features
book/film reviews

Unit-IV .
Writing headlines: Language and grammar components
Report Writing, writing memos, travelogues
Writing for the Web Portal

Suggested Reading:

Jimmy Sharma, Communicative English : For Professional Graduates. ArihantPrakashan Pvt Ltd:
New Delhi, 2012

Robert M. Knight, A Journalistic Approach to Good Writing: The Craft of Clarity,
SurjeetPublications:Delhi, 2003.

Lauren Kessler and McDonald Duncan, When Words Collide. 4% ed., Belmont Calfornia: Wadsworth
Publishing Co. 1996.Phil Williams, Bob Wright, The English Tenses: Practical Grammar Guide,
Kindle edition
L.G Alexander, Longman English Grammar Practice Longman Publishing Group, 1988
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BAMC- 110 Personality Development Skills
e Practical Marks: 50
Viva: 30
Internal Assessment: 20
productions carried out during the course.
against cach item must be the part of the
as§ note in which concerned teacher assigns work corrects
and puts his signature o cach and every work assigned with date,

FFach student will prepare

aportfolio containing the
Minimum numbe

rof production mentioned
portfolio. Portfolio means the cf

and need be asks to rewrige
Portfolio is for 50 marks. . .
Anexternal examiner will ake Viva- voce of the students with their production portfolio That
be of 30 marks, A student who does

will
not have the portfolio will not be allowed to appear for
examination,

the
Unit -1
Verbal skills
pitch, fluency),
Body language

facial expression, gestures, voice (

timing, tone, volume,
€ye contact, movement, distance

Practice : Reading ney

Spapers or self scrip
current issue by the co,

ted matter practice ) the students in class assigning
irse teacher. (At loggt 5 minute presentation Jor practical exam)
Unit - 2

Leadership Skills, Team Building
Presentation skills, public speaking
Social etiquettes and mannerism,
Practice: Stuejss will

do team work exercise
any product marketing

S through organizing events, awareness campaign or
exercise. (At least gne event/Campaign for practical exam)
Unit - 3
Self-conﬁdence, Motivation, Goal setting,

Time Management ang effective planning
Assertive Behaviour

Sell-Esteem
Practice: Assigned t

eacher wil] conduct
confidence through,

Some exercise within the students to develop
Unit- 4

Official communications:

Writing process: Write e-mails, official

letters, Resume / Cy (
Notice , Memos

Curriculum vitae),

Practice :4}1 student leary 1, make their restime, Notice regarding varipyg activities aroung Jou,
learn new worg
Suggested Reading:
* Wood, Jylia T: Co
OMMmunication, 2001,
Larson, Charles U; Per
Personality Developm

MmMmunicatiop Mosaics: An Introductiop to the f
Wadsworth

Suation - Rece

eld of

ption and Responsibility. Wadsworth, 2001

a& Co,

ent by Rajiy K Mishra, Rup
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BAMC- 111 POLITICAL COMMUNICATION
[ime 3 His
Theorv Marks: 80
Internal Assessment: 20

For the end of the semester examinations, nine questions are to be set by the examiner. First
Quesiion will be compulsory of 20 marks based on the entire syllabus. It will contain ten
chort answer tvpe questions, each of two marks. Students are required to attempt any four
guestions out of remaining eight questions. All questions will carry equal marks.

Unit 1
Politics: Definition
Origin & Growth of politics
Role of politics
Sacial order in India

Unit 2- Political System
Principle of political system .
Political thoughts- J.J. Rauso, August Camte; Karl Marx, Emile Durkheim
Mass Political Behaviour o |
Media Agenda- Who sets What

Unit 3- Political Campaign - ‘
" Political Campaign: Meaning, Concepf & Scope
Media use of Political Campaign- Newspapers, TV, Radio, Internet
Role of Social Networking sites ' v

Unit 4 - Political Communication
Group Discussion & Politics
Role of Cartoons, caricature, illustrations
Exit Poll and Media

Suggested Reading: c
Rajani Kothari “Politics In India”, orient longman Publications (2005)
Robert E. Goodin “New Handbook of political Science’, oxford publication(1998)
Shashi Sharma-* Rajnitik Samajshastr ki Rup rekha’, PHH: New Delhi '
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BAMC-112 - HISTORY OF PRINT JOURNALISM
Time: 3 Hrs, :
Theory Marks: 80
Internal Agsessment: 20

For the end of the semester examinations, nine questions are to he set by the examiner. First
Question Wil be compulsory of 20 marks based on the entire s

yllabus. Tt will ‘contain ten
short answer type questions, cach of two marks.

.Students are required to attempt any four
questions out of remaining eight questions, All questions will carry equal marks.

Unit-1 Pre and post independence Journalism
Early newspapers in India .
Growth of Indian language press—Bangla, Marathi, Hindi and Utdu
Prominent newspapers and their editors,
Role of newspapers in India's freedom struggle,
| .
Unit-2 News Agencies
News Agencies in India—English & Hindi
Functions and fole--PTI, UNI, UNI-Varta, Bhasa. Samachar

Feature services & syndicates—INFA, Publication Syndicate, PTI Features.
International News agencies—Reuters; AP,AFP, UPL, and TASS.

*Unit-3 Press Organizations

Government Media O{ganizatiohs—Piﬁ,' Photo Division, DAVP, RNI,
Directorate of Informatipn & Public Relations of various state governments

Unit-4 Other Bodies R
Popular News magazines and periodicals

Other Media Related Organizations - ABC, INS, Editors Guild, FWJ, NUJ, PIL,
News Broadf:aster Association (NBA).. .

Suggested Readings: ' .
Briggs, A and Burke, P, Social History

2010)(Chapter 2 and Chapter 5)
ParthasarthyRangaswami, Journalism in India
Publishers, 1989).

" Jeffrey, Robin, India‘s News Pap
Press,(New Delhi, Oxford 2003)
Manuel, Peter Cassette Culture page, (Chicago, Un
P.C, Broadcasting in India page (New Delhi, Sage,
Neurath P. —Radio Farm Forum as a Tool of Chan
Cultural Change, vol 10, No. 3 (pp 275-283)
David Page and William Crawley, Satellites Over South Asia, (Sage, 2001) Chapter

Das, Biswajit, “Mediating Modernity: Colonial Discourse and Radio Broadcasting in India,|
Communication Processes Vol I: Media and Mediation, B. Bel, B, Das, J., Brower, Vibhodh
Parthasarthi, G. Poitevin (Ed.) (Sage 2005)

of Media: From Gutenberg 10 the Internet, (Polity Press,
from the Earliest to the Present Day, (Sterling

er Revolution: Capitalism, Politics and the Indian Langurage

iversity of Chicago Press, 1993), 1- 32 Chatterjee,
1991) -39-57

ge in Indian Villages, > Economic Development of
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BAMC -113: MEDIA 1.AWS

Time: 3 s,

Theory Marks: 80

Internal Assessment: 20
For the end of the semester examin
Question will e compulsory of 2(
short answer 1y Pe questions, ¢
questions out of rem

ations, nine quéstions are to be set by the examiner. First
) marks based on the entire syl
ach of two marks. Students are rec
aining eight questions, Al questions will ¢

abus. Tt will contain ten
uired to attempt any four
arry equal marks. -
Unit-1 Basic Laws-
Freedom of expression (Article 19
Law of Defamation
Contempt of Court
Contempt of Legislature

(1)(@) and Article 19(1)2)

Unit 2- Basic Rights- .
Fundamental Rights
Right to Information
Copy Right Act

Unit 3- Codes for Electronic Media -

Broadcasting code for News for Air & DD

Broadcasting for advertising for ajr & DD
Prasar Bharati Act

Unit 4- Media and Regulation
. Self Regulation

Code of Conduct for Journalists .
Media reportage of marginalized sections- children, dalits, tribals, Gender

Suggested Readings:

M. Neelamalar- Media Law & Ethics, PHI Learning: New Delhi (2010)

Press Laws and Ethics of Journalism by Ravindranath, PK

Thakurta, ParanjoyGuha, Media Ethics, Oxford University Press, 2009

Barrie mc Donald and Michel petheran Media Ethics,mansell, 1998

Austin Sarat Wheire Law Meets Popular Culture'(ed.), The University of Alabama Press ,2011
VikramRaghvan, Communication Law in India, Lexis Nexis Publication,2007

IyerVekat, Mass Media Laws and Regulations in India-Published by AMI(?, ?000

William Mazzarella, Censorium: Cinema and the Open Edge of Mass Publicity




BAMC- 114 MEDIA WRITING
fime: e Theory Marks: 80
[nternal Assessment; 20
For the end of the semester examinations, nine questions
Question will e compulsory of 20 marks b
short answer type questions, ¢

ach of two marks, Students
questions out of remaining o

ight questions. All questions will carry equal marks,

Unit - 1 Essentials of Good Writing
Is writing an art or a craft?
Kinds of Media Writing:
Writing to Inform
Writing to Persuade
The ABCD of Media Writing
Unit-2 Enhance vocabulary
Writing Simply
Vocabulary
Vocabulary Buildin

g Using Dictionaries and Thesaurus
Punctuation Marks:

importance

" Unit- 3 The Art of Puttin
The Sentence
Concision/Clarity
Rhythm - Words and How
Variety of words

Changing Sentence Length & Pattern

g Words Together

they Sound |

Unit - 4 Putﬁng Sentences Together
The Paragraph
Concise Ideas .
Ideas Dissected into Elements
Elements ag Paragraphs & Sub Paragraphs
Putting Paragraphs Together - Logical Séquencing

. Suggested Reading:

Reporting for the Print Med
Reporting - Mitche]] v Charnley

Depth Reporting — Nea| Copple

Interpretive Reporting— D, Mach Dougal

Writing for the Mass Media — James Glen Steyal]
Jourmalism -G g Puri

Journaligs Hand Book — M. V. Kanath
Profassional Journalign, - M. V. Kamath

are to be set by the examiner. First
ased on the entire syllabus. [t will contain ten

are required to attempt any four
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BAMC- 115 MEDIA WRITING SKILLS (Production )

Time: 3 Hrs.

Practical Marks: 50
Viva- 30
Internal Assessment; 20 -

Each student will prepare a portfolio containi

i ng the productions carried out during the course.
Minimum number of production mentione

T ; d against each item must be the part of the
portfolio. Portfolio means the class note in which concerned teacher assigns work corrects
and nee@ be asks to rewrite and puts his signature on each and every work assigned with date.
Portfolio is for 50 marks,

An external examiner will take a viva-

be of 30 marks. A student who does
examination,

voce of the students with their production portfolio .That will
not have the portfolio will not be allowed to appear for the

Objective of the paper-
reality is taking training,
and write in the class. He

Journalism Education is nothing but Journalism Training. A student in
Hence in order to sustain him in the media world he should be made to sit
nce this paper. In the class room a student needs to write and write.

Unit 1

Writing Headlines/Sub Head- 5
Press release -5

Writing reports- 3

Short story- 2

Letter to editor- 2

Article- 2

Feature- 2

Photo Caption-5

Suggested reading
Basic Media Writing by Melvin Mencher
Writing for the Mass Media (8th Edition) by James Glen Stovall
Writing for Digital Media by Brian Carroll: Taylor & Francis
Writing for Visual Media by Anthony Friedmann:Taylor & Francis
Scholastic Journalism, 12th Edition by C. Dow Tate, Sherri A. Taylor
Journalism: Principles and Practice by Tony Harcup
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BAMC-116- Media Management

me 3 Hre

Theory Marks: 80
Internal Assessment: 20

Por the end of the semester examinations, nine questions ate to he set by the examiner. First

Question Will be compulsory of 20 marks based on the entire syllabus. It will contain ten

chort answer type questions, each of two marks, Students

are required to attempt any four
questions out of remaining eight que

stions. All questions will carry equal marks.

Unit - 1 Media Management: Meaning
Management: Concept and definition
Fundamentals of management
Human Resource Development

Unit 2 Marketing Mix
What Is Market?
Need, Want, Demands
Target Audience

Marketing mix- Product, Price, Place & Promotion
Personal communication in marketing

Unit 3 Market Research
- Reach, Frequency, Impact
- Media vehicle for marketing

Define : TAM, TRP, IMRB, BARC, RNI (National rating agencies &
Bodies)

Unit4 Media Ownership
Media Ownership in India
Cross media ownership
Public/ Private Media groups
Regional media Market

Suggested Readings

Vinita KohliKhandeka, Indian Media Business, Sage

PradipNinan Thomas, Political Economy of Communications in India, Sage
Lucy Kung, Strategic management in media, SAGE

Dennis F. Herrick, Media Management in the age of Giants, Surjeet Publications

Jennifer Holt and Alisa Perren, (Edited ) Media Industries-History, Theory and
Method , Wiley- Blackwel

John M. lavine and Daniel B. Wackman, Managing Media Organisations
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Fime: 3 Hrs BAMC-117. CINEMA IN INDIA
me. . =

lheory Marks: 80

Internal Assessment: 20
For the end ‘nl the semester examinationg, nincquéslicms are to be set by the examiner. First
Question Will be compulsory of 2¢ marks based on the entire syll
short answer type questions, eacly of two marks. Students

ight questions, Al questions wil

abus. It will contain ten
are required to attempt any four

- questions out of temainine o :
questic aiing ¢ I carry equal marks.

Unit-1: Indian Cinemg
Cinema in India: histbny,
Post independent era
Golden Era of Hingj Cinema
Father of Indian Cinemng- Dada Sahab Falke

Unit -2 Different Genre - 4
Growth of Documenrty Film
Parallel Cinema
Modern Cinema
Regional Cinema-
Haryanvi Cinema

overview

Bengali, Tamil, Telugu, Malayalami, Kannada,

Unit- 3 Bodies
Film Division, Film Censor b

oard, National Film Awards
NFAI- National Film Archiy

¢ of India
DAVP
Unit 4 Digital Cinema
Growth of Digital Cinema- 2D, 3D
Niche Movie

Development of Multiplex
Relevance of Films in today’s world _

Saggested Readings:

Keval j. Kumar ¢ Mass Communication in India’ Jaico publication
Gokulsing, k. & Dissanaye * Indian Popular Cinema:, A Narrative of
Cultural change (2004) . '
Burra, R.D & Rao. ¢ Cinema an Enc
Publication (2006)

Rajadhyaksa, A. (1996). ¢ India Filming The Nation’. The oxford history of
world Cinema.

Raminder Kaur, Ajay Sinha.; Bollywood: Popular Indian Cinema through
- Transnational Lens’. Sage: New Delhi

yelopedia of India, Vol.1, Thomson Gale

~—\



y1 BAM( U8 RADIO BROADCATING
lime s

Iheory Marks: 80
Internal Assessment: 20
Jor the end of the semestey examinations, nine questions are to be set by the c‘mmmcf i
Question will be compulsory of 20 matks based on the entire syllabus. It will confain fen
chort ANSWEr Lype questions, each of two marks. Students are required to attempt any four
questions out of remaining eight questions, Al questions will carry equal marks.
Unit 1 - Basies of Sound
Coneepts of sound
Radio waves and wave length
Natural sound, Ambience Sound
AM. FM Culture

Unit- 2- Introduction to microphones
Characteristics of Radio as a medium
Type of Microphones,
Role of mic in program production

Unit 3 - Writing and Editing Radio News
Elements of a Radio News Story: Gathering, Writing/Reporting.
Elements of a Radio News Bulletins
Mobile radio

Unit 4- Public/private Broadcasting
Development of Public broadcasting in India
Growth of AIR & FM Stations in India ‘
Public service, Entertainment, Infotainment by Radio

Suggested Readings:

Robert Mcleish ‘Radio Production’ (6" edition ), Focal Press (2015)
Zenl Herbert, Television Production Handbook. (Pgenos: 20-80, 85-135)
Rodert ¢ Allen and Annette Hill (Ed- 2004), The Television Reader, Routledge (Pgenos: 10-

[3

9: (eznerjee. Broadeasting in India, New Delhi, Sage 1987(Page nos- 25- 78) °

—__n

PzZio Handbook, by Carrol Fleming, Rout ledge (London & New York 2002) (Pgenos:
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BAMC.110. EDITING FORPRINT

Time: IS

Theory Marks: 80

Internal Assessment: 20
or the © “‘\\‘\-\,' N . . »
Tor the L'I‘ld.lli the semestey examinations, nine Questions ate 1o be set by the examiner. Fifst
~c (1 AR N . ) I
Question Wil be compulsory of 2 marks based on the entire syllabus. It will contain ten

ghort answer (}!w(\ qu.cslmns. cach of two marks. Students are required to attempt any four
questions out of remaining cight questions, All questions will carry equal marks.

Unit-1 Editorial Board

Role of sub/copy- editor, News e
Chiet of bureau, correspondents

Editorial page: structure, pur
Opinion pieces, op. Ed page

ditor and Editor

pose, edits, middles, letters to the editor, special articles

Unit-2 Newsroom
Newsroom, Organizational sety
Principles of editing
Importance of headlines
Type of headlines
Selection of news pictures

p of a newspaper,

Unit- 3 Trends in sectional news

Week-end pullouts,

Supplements, Backgrounders

columns/columnists

Special Articles- Art, science, ¢conomy, culture, technology

Unit- 4 Understanding media and news

Paid news, agenda setting,
Gatekeepers and filtration
Objectivity and politics of news
Neutrality and bias in news

Suggested Readings

The Art of Editing, Baskette and Scissors, Allyn and Bacon Publication

Dynamics of Journalism and Art of Editing, S.N. Chaturvedi, Cyber Tech Publications

News Writing and Reporting for Today‘s Media, Bruce Itule and Douglas Anderson,
McGraw Hill Publication

Modern newspaper practice: A primer on the press, F.W. Hodgson, Focal Press Reporting for
the Media, Fred Fedler and John R. Bender, Oxford University Press The Newspaper‘s
Handbook, Richard Keeble, Routledge Publication
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BAMOC 120 EDITING SKITTS

i
=

Practical Marks
Viva- 30

Internal Assessment: 20
& andent will prepare a portfolio containing the productions cartied out during the course
stmmmum number of production mentioned against each item must he the part of the
~etfolio. Portfolio means the class note in which concerned teacher assigns work corrects
o~d need be asks to rewrite and puts his signatute on each and every work sasigned with date

naatolions for SO marks

\n external examiner will take a viva- voce of the students with thair production portfalio Tha
| ne of 20 martkss A student who does not have the portfolio will not be allowad to appear for the

rwill

exammation

Practical exercise

o
o
¢ Design layout for magazine cover- 2
¢ Design dummy for web edition - 2

e News writing for social Media — 5

e Design dummy for a newspaper- 2

Suggestion : Students need to make a portfolio of current newspaper, magaz ines and
web page of the famous news sites to understand the design. They will also practice
to handle the editing software during the semester for this paper. The designing must
be made by using — Quark express, Indesign, Coral draw or with the help of mobile

editing applications.
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BAMC-121 Mupia g POLITICS
e Theory Marks: 80
Internal Assessment: 20
For the end of the se

mester eXamin
Question will e

) ‘ . ' ‘irst
Ations, nine questions are to be set by the AT it

) marks based on the entire Syllabus. It will contain ten
ach of marks. Students are required to attempt any four

amning cigh questions, Ajj questions will carry equal marks.

rompulsory of o

short answer ty Pe questions, o

questions out of pepy

Unit-I
Introduction to the

Indian constitutjon, framing of Indian constitution, Salient feature of
Indian  constitution Components of Indjap

constitution, preamble of the constitution
Fundamental rights ang duties, '

Unit-1I

. > and challengeg before Indjan Democracy, Parliamentary System,
Lok Sabha, Rajya Sabhg s functj T, System of Election of Iok Sabha & Rajya

Suggested Reédings:

¢ Indian Polity, M.Lakshmikanth, McGraw,

* Politics in India, Rajn; Kothari

*  Coalition Politics hi India; Problems and Prospects, Manohar, 2004; M P Singh and
Roy, Himanshy (2005).

* Indian Political System, fan New Delhi. Satyamurthy, T V(1997),

* Electora Politics m Indian States- Lok Sabha Elections in 2004 and Beyond.
* The Success of | ndia’g Democrac

Y. CUP: New Delh;. Shah, Ghanshyamt, :
* Caste and Demogratic Politics in India, Orjent Blaeks’.van: New Delhi. - _
* NCERT Books of Social Sciences :

wcﬂg SISqRey, vy i ean

Hill Publication
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BAMC- 122 prve
fime 31 DEVELOPMENT COMMUNTICATION

Theory Marks: R0
Infernal Assessment 20
por the end of the semester eXaminatione,

- [rst
N questions are to he sef hy the examiner. Fit
Queshon will be compulsory of

20 1 }\ fen
77 MArks based on the entire svilabus Tt will contain

AN e el n . p .
chort answer tvpe guestions, each of two marke Students are requited fo attempt any four

questions out of remamimng eight questions All questions will carr F(|IM| marles

UNIT 1 Defining Development
Development Coneept, coneey ns. paradigms
Development versus 2rowth

Mass Media‘as a tool for development

Role. performance record of eachy medium- print, radio, TV & new media

UNIT 2 Models och\‘elopmem
Basic needs model
Nehruvian model
Gandhian mode]
Panchayati raj .
Developing countries versus developed countries

UNIT 3
Development communication: Concept and approaches
Dominant paradigm

Dev comm. approaches - diffusion of innovation, empathy, magic multiplier
Sustainable Development

UNIT 4 Cyber Media & development
E-governance, e- chaupal, national knowledge network
ICT for development

Narrow casting: agriculture, health & family welfare, population, women
empowerment, poverty, unemployment’

Suggested Readings:
Rogers Everett M : Communication and Development- Critical Perspective, Sage, New Delhi,
2000 .
SrinivasR.Melkote & H. Leslie Steeves: Communication For Development In The Third
World, Sage Publications.
Belmont CA : Technology Communication Behaviour, Wordsworth pub: New Delhi, 2001.
Dr. Anil Kumar : Mass Media and Development Issues, BhartiPrakashan, Upadhyay
Varanasi, 2007.
UNDP : Human Development Report (published every year), Oxford University Press ‘
World Bank : World Development Report (published every year) Oxford
University Press, New Delhi. ' g
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Wilbur _‘\phmmm Mass Madia and National 1y elopment- the role of information in
dv\vlnpnjpz Countrips, UNERCO Stanford { nivere '\'T|‘ (, 1064

AmartvaSen Development g frecdom, Alfred A !:nnprf ‘\\‘Jvm\ York, 1099 DayaThussu
Media on ll.w move: Global flo and contra flow R(mrln‘dm\ I ondon. 2006 ‘
DV R Mutthy : Dy clopment Toutnalisy,, What Next? Kanishka Publication, New Delhi,
Ghosh& Praman;k Panchayag Systen in India, knmchkn’I"nhlic,\rir»n. NewDelhi, 2007

BAMC-123 TELEVISION BROADCASTING
Time: 3 Hrs.

Theory Marks: 80

Internal Assessment: 20
For the end of the semester CXaminations, Nine
Question Will be compulsory of 20 marks bag
short answer type questions, each of two mar,
questions out of remaining cight questions, All

questions are to be set by the examiner. First
ed on the entire syllabus. It will ‘contain ten
ks. Students are required to attempt any four
questions will carry equal marks.

Unit-1
History of TV in India
Role of TV in development
Durdarshan : Function ang Goals
Public service broadcasting

Unit-2 )
Camera movements
Type of shots, angle
Camera-parts
Lighting techniques
Unit-3

TV news, reporting, news sources, selection, Ppresentation’
Electronic News Gathering & Fielq Production

Elements of a Television News Bulletiris

Announcing on TV

Unit-4
Basics of TV script writing
Writing scripts for TV features, Special Programs and Serials
Scripts for TV ads ‘
News as Event, Performance and Construction.

Suggested reading

Television production- Jirm Owens and Gerald Millerson
Television producticn handbook- Herbert Zett] -

The public relations handbook- Alison theaker

Public relations- Edward Bernays

The editor's toolbox- Buck ryan, Michae] o Donnel]
Scholastic journalism- Tom rolnicki, C. Tate, Sherri Taylor
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BAMC-124 DOCUMENTRY PRODUCTION

L Time: 3 s

Theory Marks: 80

Internal Assessment: 20
For the end of the semester examinagion, nine
C ‘
Question Will be compulsory of 20 markg
chort anSWer type questions, each of two m
< Al )

questions ont of remaining eight que

questions are to be set hy the Cx"{mmer: it
ased on the entire syllabus. It will contain ten
arks. Students are rcquirccl' to attempt any four
stions, All questions will carry equal marks.

Unit 1t

Understanding the Documcnlaly
Introduction to Realism Debate .
Observational and Verite documentary

. Unit 2:

Introduction to Shooting styles
Introduction to Editing styleg

Structure and scripting the documentary.

Unit 3:

Documentary Prodyction
Pre-Production
Researching the Documentary

Research: Library, Arch_ives, location, life stories, ethnography

Unit 4

Writing a concept; telling a story -
Treatment to visuals

Writing a proposal and budgeting
Suggested Readings:

Patrica Aufdeneide ‘Documentary Film: A short Introduction, Oxford university press
Erik Barnow and Krishnaswamy Documentary '

Charles Musser —Documentary| in Geoffrey Nowell Smith edThe Oxford History of World Cinema
Oxford University Press: 1996, 322-333
Michae| Renov —The Truth about Nop Fictionl

and —Towards a P,
eorizing Documentary AFI Fi

oetics of Documentaryl in
Im Readers, New v

ork and London: Routledge:
1993, 1-36

Trisha Das How 1o Write q Documentary Double Take by PSBT
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Practi
ractical Marks: 50
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al Faereises
 Writing for short film - 2

ing a short film (5-6 minutes) - 1

g qssignments— 2

t for TV news- 2
tfor TV advertisement- 2

jon: StudentS need to work on th i
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BAMC: 126 ONLINE JOURNAT 18M

qime Theory Marks: 80

Internal Assessment: 20
nd of the semestel (‘\ﬁlTHHHH(‘HR nine questions are to he set by the examiner. First
¢ will be compulsory of 20 marks based on the entjre wllnhu; It will contain ten
fype questions. each of two marks. Students are rc;(uire(l to attempt any four
{remaining cight questions. All questions will carry equal marks.

'\]’fd on

ot answel
bl'rclmns out 0
formation
Digital Media : Coneept, I)eﬁnilion.
Intfcnm: Web browsers. search engines, websites

cervices: Google, Google Maps, MySpace, Instagram,

Jeonic _ o
youTube. Digg. del.icio.us, Ebay, Amazon
¢ g

L.ni( 1 D'lgifﬂl in

..y Online news ggthering:
" What I8 online journalism?
Online NEWS & web alerts
Digital edition : Newspaper & Magazines
Ne}\’s gathering: Shared database, crowd-sourcing, distributed

qit 3 Online news writil_lg: | |
storytelling: Non-liner storytelling, using chunks in a story, using

multiple media; |
Electronic documents: global reach, archives,
Hyper-link: Use of information

it 4 Blogs: N
Meaning and origin;
Individual and professional blogs;

Basic terminology:
post, permalink, trackback, blogroll, link-blog, vlog, moblog;

Essentials of blog writing:
Timely and relevant; lively and tight writing; time stamps, headlines;

ogested Reading:
dman, Tony (1997). Introduction to Digital Media. New York: Routledge.

thur, K. Parshant (2011). Social Media and Networking: Concepts, Trends and
nensions. Chap.2, P.39. New Delhi: Kanishka Publishers.
sdan, A. (2008). New Media: Techniques and Trends. New Delhi. Vistasta publishing Pvt.

,
phen Quinn and Vincent F. Filak (2005). Convergent journalism: An introduction, Focal

S5.
ke Ward (2002). Journalism Online, Focal Press.

in V. Pavlik (2001). Journalism and New Media, New York: Columbia University Press.
tk Briggs (2007). Journalism 2.0: How to survive and thrive, J-Lab (Available online:
:/fwww kenn.org/images/uploads/Journalism_20.pdf).
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BAMC- 127 INTRODUCT]
ON TO NFW

R AL
it
Theory Marka: 20

Internal Asseasment 20

) ~ ~ sgler cxXA b x
d of the sem* ler examinations, nine questions are to b
‘ ) be set by the examiner. F
J - ‘ irst

. en
pthet L e
. compulsory ol 20 mark
action will be ¢ Il. y : ;nnrks based on the entire syllal
1 3 - »
. wype questions, each ol tw . yllabus. It wi tain |
A answel Wi L : g marks. Students are recui Il contain ten
. ) emaining eight questions. All questions will ca quired to attempt any four
arry equal marks

.

itl Key Concepts
1 A

New nedia : Coneepl definition, scope
Dinilnl Information
lnfo.-mation society and new media,

Computcl-_mediatcd-Conmmnication (CMC)

nit 2 Undcrstau'ding Virtual Culture '

|nternet and its Beginnings,

Rcmcdiation and New Media technologies,

Online Communities, Networked Journalism, A . ]
Activism and New Media alism, Alternative Journalism;

nit3 Social media

Origin of Social Media

User Generated Content

Coneept of Web 2.0- micro blogging, social boo :
[nteractive & Participatory J ournzligm KA

it 4 Overview of Web Writing

Linear and Non-linear writing

writing Techniques, Multimedia, Storytelling structures
Website planning and visual design '

gocial Networking sites

suggested Readings:

vazdan, A. (2008). New Media: Techniques and Trends. New Delhi. Vistasta publishing Pvt
. g rvi

td.
siapera, Eugenia. Understanding new media. Sage, 2011. Introduction

celdman, Tony (1997). Introduction to Digi :
Mathur,ll(. Earshant (2011). Social Medi;g;;acg fr:f;g}gzw éork: Routledge.
Dimensions. Chap.2, P.39. New Delhi: Kanishka Publish f : Concepts, Trends and
Vincent M1l‘ler. Understanding digital culture. Sage Publicationrs.zo
1C,ev Mfmowch.rZOOl. —What is New Media?l In The La s, 2011. .

_amb!'ldge: MIT Press. pp. 19-48. nguage of New Media.
Siapera, Eugenia. Understanding new media. Sage, 2011 Introduction
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\DVERTISING AND PURT e RETATIONS
]||'nl\ b ]‘]\‘

lheory Marks 20

Internal \ssessment: 20
ror the end of the semester eXaminatie
‘\

Question will be compulsory of 20 m
<hort answer type questions, each of t
;]nc-:tions out of remaining eiglt questij

arks' bagg .
based on ¢ [t will contain ten
©nts are required to attempt any four

ons, / i : ;|
'S All questiong will carry equal marks E

Unit 1-Introduction to Advertising
Meaning and history Advertising
Advertising as a tool of Media- Print, Electroni
Role of Advertising in Marketing mix
Various aspects of advertising

¢, Web

Unit 2 Advertising Models
AIDA model, DAGMAR MOdel,Maslow‘S .
AAAL ASCI and their codes, Hierarchy Model
Advertising Objectives

Segmentation, Positigp; :
. . 2 » FOsitionin t
Media selection, Planning, Scheduling g and' Targeting

Unit 3 PR — basic.'concepts: ' .
Public Relations: definition and obj ectives;
Functions of Public Relationg
Types of public
PR in govt. and Private Sectors

Uit 4- PR-campaigns
Research for PR
Campaign Planning ‘ ‘ -
Managing promotions and functiong ]

IPRA code - PRSI, PSPF '
Social Media Tools for marketing

Suggested Readings
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BAMC -128 ADVERTISING ANT
" AND PUBLIC REp A

ACRELATIONS

.3 Hrs.
Time:
Theory Marks: 80

Internal Assessment: 20

of the semester examinations, pine que

the end

. Stions are " . .
) will be compulsory of 20 marks |y 10-be set by the examiner. First
[l

* “S(‘d on ” 5 .

st wtione. each of 1¢ entire syl
o qnswer type questions, cach of two marks. Students

" ; out of remaining cight questions, A questions wil

abus. Tt will contain ten
are required fo attempt any four
ostion I'carry equal marks.
tion to Advertising

. {-Introduc _ e
(-1 and history Advertising

it Meaning . X )
Advertising as a tool of Media- Print, Electronje Web
: Advertising in Marketing mix

Role of . -
Various aspects of advertising

\

J

Fit 2 Advcrﬁsing Models

UM AIDA model, DAGMAR Model,Maslow-s Hierarchy Model
AAAL ASCI and their codes.
;\d\'enising Objectives, Segmentation, Positioning and Targetin
Media selection. Planning, Scheduling g

it 3 R - basic concepts: N ‘
Uni public Relations: definition and objectives;
Functions of Public Relations

Types of public
pR in govt. and Private Sectors

PR-campaigns

Research for PR

Campaign Planning

Managing promotions and functions
[PRA ¢ode - PRSI, PSPF .

Social Media Tools for marketing

Unit 4-

[¢ S v

\=)

Suggested Readings

1. David Ogilvy, Ogilvy on Advertising,Pan/Prion Books

2. Frank Jefkins,Advertising Made Simple, Rupa& Co.

3. Chunawalla , Advertising Theory And Practice, Himalaya Publishing House
4, JethwaneyJaishri, Advertising, Phoenix Publishing House

5. Jefkins Frank Butterworth, Public Relation Techniques, Heinmann Ltd.

6. Heath Robert L, Handbook of Public Relations, Sage Publications,

7 Dennis L. Wilcose& Glen T, Public Relations, Pearson

8. Cutlip S.M and Center A.H., Effective Public Relations, Prentice Hall

9. Kaul .M., NoyaPrakash, Public Relation in India, Calcutta J 2

BAMC-129 MARKETING COMMUNICATION
ime: 3 Hrs.
Theory Marks: 80
Internal Assessment: 20
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